


  

  

Due to solid gains at restaurants 

and caterers, total foodservice 

sales in Ontario advanced by 

6.7% in February. Drinking 

place sales, however, were flat 

following three consecutive 

months of declines. 

Despite the extra day in 

February, total foodservice sales 

in Manitoba rose by a tepid 

3.4%. Most of the gains were at 

caterers as revenues jumped by 

17.6%. In contrast, sales at 

quick-service restaurants 

increased by a modest 3.6% 

while sales at full-service 

restaurants slipped by 0.2%.  

Strong gains at caterers and 

quick-service restaurants 

propelled total foodservice sales 

in Saskatchewan by 5.4% in 

February. In contrast, sales 

were relatively flat at full-service 

restaurants, following a decline 

in February 2019.  

After five years of sluggish gains 

due to an economic downturn, 

Alberta’s foodservice industry 

temporarily bounced back with 

an 8.0% jump in sales due to 

the extra day in February.  

In British Columbia, double-

digit gains at caterers and 

drinking places led to a 5.2% 

increase in foodservice sales in 

February. Following several 

years of strong gains, however, 

sales at full-service restaurants 

moderated to 2.4% growth.  

Monthly InfoStats – February 2020 
Commercial Foodservice Industry (preliminary results) 

 

 

Inclement weather and a 

struggling economy led to a 

0.1% decline foodservice sales 

in Newfoundland and 

Labrador in February. While 

full-service restaurant sales rose 

by a sluggish 2.5%, sales at 

quick-service restaurants 

remained flat.  

Prince Edward Island led the 

country with a robust 10.9% 

jump in sales. Strong consumer 

demand propelled foodservice 

sales at quick-service 

restaurants (+12.8%) and full-

service restaurants (+9.1%).    

Although overall foodservice 

sales in Nova Scotia rose by 

5.6%, this comes off a weak 

base. In February 2019, sales 

grew by a tepid 1.4%. While 

caterers reported robust gains in 

February, sales fell at drinking 

places (-3.4%).     

Foodservice sales in New 

Brunswick increased by a 

lacklustre 2.6% in February as 

strong gains by caterers and 

drinking places offset 

disappointing sales at quick-

service restaurants.  

Strong spending across all 

segments boosted total 

foodservice sales in Quebec by 

a solid 9.6% in February. 

Growth was led by double-digit 

gains at caterers (+12.7%) and 

full-service restaurants (10.7%). 

Meanwhile, quick-service 

restaurants enjoyed an 8.2% 

increase.  

Highlights  

Although most of the effects of 

COVID-19 on foodservice sales 

and the economy won’t be seen 

until the release of the March 

data, this report provides a 

baseline on how the foodservice 

industry performed in February.  

Overall, commercial 

foodservice sales in Canada 

advanced by a robust 6.8% due 

to the extra day in February. 

Not all provinces benefitted as 

modest sales were reported in 

New Brunswick (+2.6%), 

Manitoba (+3.4%) and 

Newfoundland and Labrador     

(-0.1%). 

Adjusted for menu inflation of 

2.3%, real foodservice sales 

increased by 4.3%.  

The extra day in February 

propelled full-service 

restaurants with a 6.0% 

increase in sales.   

Sales at quick-service 

restaurants advanced by a 

healthy 7.2% in February. 

Looking ahead to March, menu 

inflation at quick-service 

restaurants moderated to 1.4% 

compared to 4.4% in March 

2019.  

Caterers led all segments with 

a 10.6% increase in revenues. 

This was due to a rebound in 

spending in Nova Scotia 

(+24.3%), British Columbia 

(+18.6%), Manitoba (+17.6%) 

and Quebec (+12.7%). 
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Commercial Foodservice Trends - Canada 

Note:  All growth rates are year-over-year and based on preliminary data from Statistics Canada. 
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Additionally, the consumer 

confidence survey found that 

53% of respondents expect their 

job prospects to worsen over the 

next six months, and more than 

three-quarters said now is a bad 

time to make a major purchase. 

This is more than 20 points 

higher than the previous record.  

On a year-over-year basis, retail 

spending in Canada jumped by 

6.5% due to the extra day in 

February.  

Net employment in Canada 

tumbled by nearly two million 

jobs in April.  

Net employment in Canada’s 

foodservice and 

accommodation industry has 

shed 615,000 jobs in the past 

two months.  Although still 

employed, another 202,000 

people in the industry worked no 

hours in April.  

Canada’s unemployment rate 

soared to 13.0% in April 

compared to 7.8% in March. This 

is the highest rate since 

December 1982.  

Although average weekly 

earnings of all industries jumped 

by 12.3% in April, this is due to 

the large number of job losses 

among lower-paid workers.  

Net employment in the United 

States fell by a record 20.5 

million jobs in April. This raised 

the unemployment rate from 

4.4% in March to 14.7% in April.  

On a month-over-month basis, 

Canada’s economy was 

unchanged, following a 0.2% 

expansion in January. There were 

two main factors that restrained 

economic activity in February. 

First, rail blockades and a 

derailment led to a significant 

decline in rail transportation. 

Second, rotating teacher strikes 

in Ontario led to a 2% drop in 

education services.  

The latest forecast by TD 

Economics calls for Canada’s 

economy to contract by an 

annualized 9.7% in Q1. This is a 

sharp downward revision from 

previous forecasts from all the 

major banks, which called for real 

GDP to fall between 1.3% and 

4.4% in the first quarter of 2020. 

For Q2, TD Economics is 

forecasting real GDP to plummet 

by an annualized 42% as 

containment measures were put 

in place to limit the spread of 

COVID-19. With those measures 

expected to ease in the coming 

months, Canada’s economy is 

forecast to rebound with a 32.6% 

increase in Q3. Nevertheless, 

Canada’s economy will remain 

below pre-COVID-19 levels until 

mid-2022. 

Preliminary data show the United 

States economy contracted by 

an annualized 4.8% in Q1. This is 

likely to be revised downward as 

the preliminary estimate does not 

fully capture the impact of 

COVID-19 in the final weeks of 

March.   

Consumer confidence in 

Canada plummeted by another 

41 points in April to a record low.   

Highlights  
 

 

Canada’s economy was 

unchanged in February, 

following a 0.2% increase in 

January. 

 

TD Economics revised its real 

GDP estimates for 2020 and is 

now forecasting a 9.7% 

annualized decline in Q1 and a 

staggering 42% drop in Q2. 

 

The Conference Board of 

Canada’s consumer 

confidence index tumbled to a 

record low of 47.6 in April due 

to social distancing measures.  

 

Retail sales jumped by 6.5% 

on a year-over-year basis due 

to the extra day in February. 

 

Net employment in Canada 

tumbled by nearly 2 million jobs 

in April. Including the one 

million lost jobs in March, total 

employment has declined by 3 

million workers since the 

beginning of the pandemic.  

 

817,000 people in the 

foodservice and 

accommodation industry 

have been laid off or are not 

working as of April. 

 

Canada’s unemployment 

rate jumped to 13.0% in April, 

its highest level since December 

1982. 

 

In the United States, net 

employment tumbled by a 

record 20.5 million jobs.  

 

 

Monthly InfoStats 
The Economy 
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Economic Indicators - Canada 

Source:  Statistics Canada and Conference Board of Canada 
 
Note:  GDP, disposable income and retail sales are year-over-year changes.  The unemployment rate and 
consumer confidence index are the actual value. 
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This period Year-to- 2019 2018

over year date over over

Period Amount ago (%) (%) 2018(%) 2017(%)

Sales (in $millions)

     Total February $5,548.6 6.8% 5.2% 3.5% 5.1%

Sales by Sector (in $millions)

     Full-service Restaurants February $2,488.7 6.0% 5.2% 3.7% 5.4%

     Quick-service Restaurants February $2,422.7 7.2% 5.0% 3.4% 4.9%

     Social & Contract Caterers February $455.3 10.6% 8.6% 4.4% 5.5%

     Drinking Places February $181.9 3.9% 0.0% -0.4% 2.6%

     Newfoundland and Labrador February $59.2 -0.1% -4.4% 2.9% -0.4%

     Prince Edward Island February $18.9 10.9% 8.5% 8.8% 6.2%

     Nova Scotia February $121.0 5.6% 3.2% 4.5% 2.6%

     New Brunswick February $90.7 2.6% 1.6% 4.2% 2.9%

     Quebec February $1,072.2 9.6% 9.1% 5.3% 5.8%

     Ontario February $2,209.5 6.7% 5.3% 3.1% 6.1%

     Manitoba February $160.4 3.4% 2.9% 3.9% 2.2%

     Saskatchewan February $141.8 5.4% 3.1% 1.1% 2.0%

     Alberta February $723.1 8.0% 5.0% 2.4% 1.5%

     British Columbia February $939.3 5.2% 2.9% 3.1% 7.0%

Sales (in 2002 $ millions)

     Total February $3,505.1 4.3% 2.8% 0.8% 0.8%

Sales by Sector (in $millions)

     Full-service Restaurants February $1,564.2 3.9% 3.1% 1.4% 1.5%

     Quick-service Restaurants February $1,548.0 3.7% 2.2% -0.3% -0.4%

     Social & Contract Caterers February $287.6 7.9% 6.1% 1.7% 1.2%

     Drinking Places February $114.9 1.4% -2.2% -3.0% -1.6%

     Newfoundland and Labrador February $35.4 -3.0% -7.1% 1.4% -3.1%

     Prince Edward Island February $12.5 7.9% 6.4% 6.3% 4.1%

     Nova Scotia February $74.4 2.0% 0.2% 3.0% 0.5%

     New Brunswick February $57.3 0.3% -0.6% 2.4% 0.3%

     Quebec February $670.1 7.5% 6.9% 1.9% 3.1%

     Ontario February $1,399.3 4.4% 3.4% 0.8% -0.3%

     Manitoba February $101.9 2.1% 1.6% 2.4% 0.5%

     Saskatchewan February $84.1 2.8% 0.5% -1.9% -0.5%

     Alberta February $452.8 5.3% 2.4% -0.5% -1.9%

     British Columbia February $620.4 1.4% -0.7% 0.0% 3.5%

Source: Statistics Canada

NOMINAL GROWTH

Sales by Province (in $millions)

COMMERCIAL FOODSERVICE SALES

REAL GROWTH 

Sales by Province (in $millions)



  

 

 

 

 

 

6 

Period Amount February January December November

Sales (in $millions)

     Total February $6,295.7 -0.1% 0.1% -0.1% 0.5%

Sales by Sector (in $millions)

     Full-service Restaurants February $2,784.1 -0.3% -0.2% 0.1% 0.8%

     Quick-service Restaurants February $2,801.7 0.1% 0.1% 0.4% -0.1%

     Social & Contract Caterers February $504.1 -0.5% 2.3% -4.1% 2.1%

     Drinking Places February $205.8 1.5% -1.4% 0.4% 1.5%

     Newfoundland and Labrador February $70.8 4.8% -7.9% -0.7% 0.8%

     Prince Edward Island February $25.7 2.4% -2.3% 0.4% 2.8%

     Nova Scotia February $144.7 0.8% -1.1% -1.1% -0.5%

     New Brunswick February $105.0 -0.8% 0.6% 0.2% -0.6%

     Quebec February $1,239.3 0.0% 0.4% -0.3% 1.3%

     Ontario February $2,504.6 -0.7% 1.0% 0.1% 0.7%

     Manitoba February $180.6 -0.1% 0.6% 0.3% -0.9%

     Saskatchewan February $160.6 -0.7% 0.1% 1.4% -0.4%

     Alberta February $803.0 0.5% -0.2% -0.3% -0.2%

     British Columbia February $1,046.7 0.7% -1.5% -0.1% 0.4%

Source: Statistics Canada

SEASONALLY ADJUSTED FOODSERVICE SALES
Month-over-month change

NOMINAL GROWTH

Sales by Province (in $millions)
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This period Year-to- 2019 2018
over year date over over

Period Amount ago (%) (%) 2018(%) 2017(%)

By Sector

     Menu Inflation – Total February 158.3 2.5% 2.3% 2.7% 4.2%

       Menu Inflation – Full-service February 159.1 2.0% 2.1% 2.3% 3.8%

       Menu Inflation – Quick-service February 156.5 3.4% 2.8% 3.7% 5.3%

       Menu Inflation – Cafeterias February 158.3 2.4% 2.3% 2.8% 4.2%

     Newfoundland February 167.0 3.0% 2.9% 1.5% 2.8%

     Prince Edward Island February 150.6 2.8% 2.0% 2.3% 1.9%

     Nova Scotia February 162.6 3.5% 3.0% 1.4% 2.1%

     New Brunswick February 158.2 2.3% 2.1% 1.7% 2.6%

     Quebec February 160.0 1.9% 2.0% 3.4% 2.7%

     Ontario February 157.9 2.1% 1.8% 2.3% 6.4%

     Manitoba February 157.3 1.4% 1.3% 1.6% 1.7%

     Saskatchewan February 168.7 2.6% 2.5% 3.1% 3.8%

     Alberta February 159.7 2.6% 2.5% 3.0% 3.4%

     British Columbia February 151.4 3.7% 3.6% 3.2% 3.4%

This period Year-to- 2019 2018
over year date over over

Period Amount ago (%) (%) 2018(%) 2017(%)

General Indicators 

     Real GDP (2002 $billion) February $1,990.0 2.1% 2.0% 1.6% 2.2%

     Consumer Price Index (2002=100) February 137.4 2.2% 2.3% 1.9% 2.3%

     Number of Employed ('000's) February 19,189.4 1.3% 1.4% 2.1% 1.3%

     Unemployment Rate
1 February 5.6% 5.8% 5.6% 5.7% 5.8%

     Disposable Income ($billion) Q4'19 $1,310.0 4.7% 4.4% 4.4% 3.8%

Other (in $ millions)

     Supermarkets and Grocery Stores February $7,655.2 7.4% 6.6% 2.1% 2.5%

     Total Retails Sales February $42,767.2 6.5% 5.2% 1.6% 2.9%

     Number of Employed ('000's) February 1,095.2 0.0% 0.3% 1.8% 1.4%

     Average Weekly Hours February 21.1 5.0% 6.2% -0.1% -1.8%

     Average Weekly Wage February $395.27 9.6% 8.1% 3.8% 5.3%

Source: Statistics Canada
1
 Refers to actual values

2
 Unadjusted for seasonal variation

MENU INFLATION  (2002=100)

By Province

THE ECONOMY (seasonally adjusted)

Commercial Foodservice Employment
2
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