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Commercial foodservice 
sales in Canada are 
forecast to grow by 4.3% 
to $62.6 billion in 2016.   
 
This is a noticeable 
upward revision from the 
previous forecast of 
3.5% growth for 2016. 
 
Strong demand in British 
Columbia and Ontario 
combined with the leap 
day in February resulted 
in a more positive 
outlook for 2016.   
 
The commercial 
foodservice sales growth 
forecast for 2017 is 
unchanged at 3.9%. 
 
Menu prices are forecast 
to climb by 2.7% in 
2016.  While menu 
inflation at full-service 
restaurants is forecast to 
be 2.8%, menu inflation 
at quick-service 
restaurants has 
moderated to 2.3%.   
 
According to the 
Conference Board of 
Canada, the outlook for 
Canada’s real GDP 
remains 1.8% in 2016 
and 2.3% for 2017.  

Restaurants Canada Quarterly Forecast 

The 2016 commercial 
foodservice sales forecast has 
been upgraded from the 
previous Quarterly Forecast.  
While the Conference Board 
of Canada’s economic outlook 
has not changed, foodservice 
sales in Ontario and British 
Columbia continue to defy 
expectations as both 
provinces boast robust sales 
growth.  

The leap day added to the 
strong performance in Q1 as 
sales jumped 7.7% in 
February.  This is on par with 
the monthly sales growth in 
the last leap year.  

As a result of the above, 
commercial foodservice sales 
in Canada are forecast to 
grow by 4.3% in 2016, an 
upward revision from the 
3.5% growth published in the 
last issue of the Quarterly 
Forecast. 

By segment, quick- and full-
service restaurants are 
forecast to post higher growth 
rates than previously forecast 
due to stronger-than-
expected consumer demand 
in Ontario and British 
Columbia.  Sales at quick-
service restaurants in Quebec 
will also report solid gains. 

In contrast, a moderation in 
spending in Ontario and 
Quebec lowered the annual 
outlook for caterer revenues.   

Although the forecast for 
drinking places has improved, 
sales are still expected to 
decrease (-0.7%) in 2016.  

Highlights 
According to Restaurants 
Canada Q1 2016 Restaurant 
Outlook Survey, the share of 
operators that expect their 
sales to accelerate in Q2 and 
Q3 rose for the second 
consecutive quarter to 32%.  
There was a corresponding 
decrease in the share of 
respondents that expect their 
sales to decelerate (24%). 

In light of these changes, 
there remains a significant 
amount of uncertainty.  For 
the first time in a long time, 
the upside risks outweigh the 
downside risks.   A healthy 
tourism season; sustained 
consumer spending in Ontario 
and British Columbia; unit 
expansion; and a strong 
rebound in Quebec’s 
foodservice industry would 
result in stronger-than-
expected foodservice sales 
growth.   

Downward risks, such as a 
slowdown in the Chinese 
economy; weak consumer 
confidence; and high 
household debt level have 
moved to the background. 

Menu inflation forecast was 
also adjusted downward.  
Menu inflation at full-service 
restaurants will be close to 
2.8%, but menu inflation at 
quick-service restaurants was 
revised down to 2.3% based 
on data in the first quarter of 
2016.   

Overall, real foodservice sales 
in Canada are forecast to 
grow by 1.6% in 2016 
following a 1.4% gain in 
2015. 
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