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DOES SOCIAL MATTER?

Social is important today, but even more so
tomorrow.

90% of young adults—ages 18 to 29—use social
medla (compared to just 35% of those over age
. Fully a third of millennials say social media
|s one of their preferred channels for
communicating with businesses.

Consumers say that social media plays almost as
big a role in purchasing decisions as does
television.



IT ALL COMES DOWN TO

TRUST



HOW CANADIANS INTERACT WITH
COMPANIES ONLINE

Visit business websites 30%

Discuss companies with friends and family 18%

Ezines / eMail Newsletters 18%

Follow companies on Facebook 16%

Comment, post or talk about businesses on Facebook 8%
Follow companies on Twitter 7%

Interact with companies on a mobile device 5%
Comment, post or talk about businesses on Twitter 5%
Follow companies on Instagram 5%

Follow companies on LinkedIn 4%

Comment, post or talk about businesses on LinkedIn 4%
Comment, post or talk about businesses on Instagram 3%



Social network sites worldwide ranked by number of
active users (in millions, as of January 2017,)




INSTAGRAM

Instagram is one of the best social media
channels to get your feet wet with marketing
your restaurant because it's image driven rather
than text driven.

It can be a challenge to sit down and write a
blog or crunch something savvy into 140
characters on Twitter but snapping a quick pic,
assigning a caption and a hashtag can be done
within moments and can have a lasting impact
with virtually no associated cost.

In 2016, Instagram was the top social channel
marketers invested more advertising in (72%),
followed by Facebook (61%), Pinterest (41%),
Snapchat (36%) and Amazon (34%).
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NO EXCUSES: IF YOU
RUN A RESTAURANT,
YOU'VE GOT T0 USE
INSTAGRAM.



I EASY INSTAGRAM TIPS

/. HHASHTAG IT OUT

To Increase awareness about both
your Instagram profile, and your
restaurant, include relevant
trending hashtags.

For example, if it happens to be
#nationalcheesecakeday, and
your culinary delights include

cheesecake, post a scrumptious

photo of it.

#DYK? Tweets that contain hashtags are;
- 55% more likely to be retweeted than
those that don't

- more than 50% of users would share
hashtags more often if they knew
advertisers awarded discounts for using
them



QUICK HASHTAG TIPS

- Next to Twitter, instagram uses the most
hashtags

- Hashtags help make your photos and posts
searchable and helps you target and reach the
right users

- Without using hashtags, your photos will
remain private

- Toss it up! Consider using a unique set of
hashtags for each photo you post. Each
different set that you use will bring you a
broader range of people
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‘CONTESTS

Instagram contests are among the
most user friendly - and easiest to
gain engagement with.

These contests allow users to
connect directly with the brand
—specifically its food—in a
personal, interesting way.

Plus, the prizes generate buzz and
goodwill.

Don't forget a hashtag!




Coyoacan Auténtica Comida Mexicana, a Mexican restaurant in Spain, launched
a great instagram contest. The restaurant invited patrons to take any photo their
imagination could dream up within the walls of the building—be it the food, the

interior, or Grandpa enjoying his taco.

They just needed to include the hashtag #restaurantecoyoacanpalma and
they'd be eligible to win free appetizers or a dinner for two.






